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一、调研说明

中商产业研究院全新发布的《2014-2020年中国牙膏产业深度调研及风险预警研究报告》主要依据国家统计局、国家发改委、商务部、中国海关、国务院发展研究中心、行业协会、工商、税务、海关、国内外相关刊物的基础信息以及行业研究单位等公布和提供的大量资料，结合深入的市场调研资料，由中商产业研究院的资深专家和研究人员的分析。首先，报告对本行业的特征及国内外市场环境进行描述，其次，对本行业的上下游产业链，市场供需状况及竞争格局等进行了细致的详尽剖析，接着报告中列出数家该行业的重点企业，并分析相关经营财务数据。最后，对该行业未来的发展前景，投资风险及投资策略给出科学的建议。本报告是行业生产、贸易、经销等企业在激烈的市场竞争中洞察市场先机，根据市场需求及时调整经营策略，为战略投资者选择恰当的投资时机和公司领导层做战略规划提供了准确的市场情报信息及科学的决策依据。
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中商利用多种一手及二手资料来源核实所收集的数据或资料。一手资料来源于中商对行业内重点企业访谈获取的一手信息数据；中商通过行业访谈、电话访问等调研获取一手数据时，调研人员会将多名受访者的资料及意见、多种来源的数据或资料进行比对核查，公司内部也会预先探讨该数据源的合法性，以确保数据的可靠性及合法合规。二手资料主要包括国家统计局、国家发改委、商务部、工信部、农业部、中国海关、金融机构、行业协会、社会组织等发布的各类数据、年度报告、行业年鉴等资料信息。
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6.2mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　含氟牙膏6.2.1"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">含氟牙膏的历史6.2.2"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">含氟牙膏的防龋机制和防龋效果6.2.3"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">中国含氟牙膏质量达标情况良好6.2.4"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">消费者对含氟牙膏的使用状况
6.3mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　盐味牙膏6.3.1"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">盐味牙膏特殊功效概述6.3.2"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">国际牙膏巨头争夺盐味牙膏市场6.3.3"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">盐味牙膏微咸口感赢得消费者青睐
6.4mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　儿童牙膏6.4.1"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">儿童牙膏发展概述6.4.2"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">儿童牙膏消费行为分析6.4.3"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">儿童牙膏市场成开发热点6.4.4"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">我国儿童牙膏市场缺乏创新
 
mso-hansi-font-family:"Times New Roman"">第七章　2012-2014"Times New Roman"">年牙膏市场竞争分析
7.1mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　中国牙膏市场竞争概述7.1.1"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">市场竞争的基本要素7.1.2"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">本土牙膏品牌竞争优势分析7.1.3"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">牙膏行业进入细分竞争时代
7.2mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　2012-2014"Times New Roman";mso-hansi-font-family:"Times New Roman"">年牙膏市场竞争形势7.2.1"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">中国牙膏市场的竞争格局7.2.2"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">外资牙膏品牌继续领跑7.2.3"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">本土牙膏品牌正积极求变
7.3mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　牙膏市场的竞争策略解析7.3.1"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">中国牙膏市场两大外资品牌竞争差异分析7.3.2"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">国内本土牙膏品牌的防守反击策略7.3.3"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">第三方阵群雄纷起细分制胜
mso-hansi-font-family:"Times New Roman"">第八章　2012-2014"Times New Roman"">年牙膏行业营销分析
8.1mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　2012-2014"Times New Roman";mso-hansi-font-family:"Times New Roman"">年牙膏行业营销概况8.1.1"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">我国牙膏生产企业营销谋求创新8.1.2"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">零售终端成为牙膏主流销售渠道8.1.3"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">牙膏的销售主张分析
8.2mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　牙膏行业营销策略8.2.1"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">本土牙膏品牌营销渠道开发对策8.2.2"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">国产牙膏个性化营销策略分析8.2.3"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">中国牙膏行业的营销战略选择8.2.4"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">牙膏产品的广告营销策略分析8.2.5"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">牙膏品牌的微博营销方案策划
8.3mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　营销案例分析8.3.1"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">云南白药牙膏三高营销策略分析8.3.2"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">云南白药牙膏营销带来的启示8.3.3"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">两面针御方姜盐牙膏市场营销分析8.3.4"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">牙依牙膏营销围绕市场布局和产品诉求
mso-hansi-font-family:"Times New Roman"">第九章　2012-2014"Times New Roman"">年牙膏关联产业分析
9.1mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　漱口水9.1.1"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">漱口水介绍9.1.2"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">国内漱口水市场的发展概况9.1.3"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">国产品牌漱口水发展的挑战与机遇9.1.4"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">漱口水产品发展的软肋9.1.5"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">中国本土漱口水品牌开发潜力巨大
9.2mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　牙刷9.2.1"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">中国牙刷行业发展概况9.2.2"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">牙刷市场需求分析9.2.3"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">电动牙刷的市场机会与定位策略分析9.2.4"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">牙刷的个性化发展策略
9.3mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　牙膏包装9.3.1"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">全塑复合软管牙膏包装发展之路9.3.2"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">牙膏包装的色彩和构图设计特色9.3.3"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">牙膏包装市场存在的问题9.3.4"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">牙膏软管的未来发展方向
 
mso-hansi-font-family:"Times New Roman"">第十章　2012-2014"Times New Roman"">年牙膏原料市场分析
10.1mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　碳酸钙10.1.1"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">碳酸钙简介10.1.2"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">中国碳酸钙工业发展优劣势分析10.1.3"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">中国碳酸钙行业发展格局10.1.4"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">碳酸钙行业供给状况
10.1.5mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　2014mso-hansi-font-family:"Times New Roman"">年碳酸钙产业发展状况
10.1.6mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　2012-2014"Times New Roman";mso-hansi-font-family:"Times New Roman"">年中国碳酸钙进出口数据分析10.1.7"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">我国碳酸钙行业发展面临问题及对策
10.2mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　磷酸氢钙10.2.1"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">磷酸氢钙简介10.2.2"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">我国牙膏级磷酸氢钙发展概况10.2.3"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">我国磷酸氢钙市场发展分析
10.3mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　二氧化硅10.3.1"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">二氧化硅简介10.3.2"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">美国特种二氧化硅市场发展潜力看好10.3.3"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">国内外二氧化硅发展对比
10.3.4mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　2012-2014"Times New Roman";mso-hansi-font-family:"Times New Roman"">年二氧化硅进出口数据分析10.3.5"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">我国二氧化硅项目建设状况
10.4mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　甘油10.4.1"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">甘油简介10.4.2"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">世界甘油消费市场发展简况10.4.3"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">世界掀起甘油利用新技术研发热潮10.4.4"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">亚洲精制甘油市场优势与不足分析10.4.5"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">我国甘油市场发展概况
10.4.6mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　2012-2014"Times New Roman";mso-hansi-font-family:"Times New Roman"">年中国甘油进出口数据分析
 
mso-hansi-font-family:"Times New Roman"">第十一章　2012-2014"Times New Roman"">年牙膏行业国外重点企业
11.1mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　高露洁棕榄有限公司11.1.1"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">公司简介11.1.2"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">高露洁品牌的市场竞争战略模式11.1.3"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">高露洁牙膏发展渠道分析11.1.4"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">高露洁介入新领域扩充业务版图11.1.5"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">高露洁牙膏新品动态
11.2mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　美国宝洁公司11.2.1"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">公司简介11.2.2"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">佳洁士产品在中国的发展进程
11.2.3mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　佳洁士广告营销策略解析11.2.4"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">宝洁公司牙膏产品的营销战略透析
11.3mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　联合利华11.3.1"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">公司简介11.3.2"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">中华牙膏的品牌发展进程11.3.3"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">联合利华牙膏品牌的塑造与扩张11.3.4"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">联合利华牙膏的营销失误分析
11.4mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　LGmso-hansi-font-family:"Times New Roman"">生活健康集团11.4.1"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">公司简介11.4.2"Times New Roman"">　LG"Times New Roman"">竹盐牙膏四大策略赢得市场11.4.3"Times New Roman"">　LG"Times New Roman"">竹盐牙膏的SWOT"Times New Roman"">分析11.4.4"Times New Roman"">　LG"Times New Roman"">重磅推出新款紫竹盐牙膏
 
mso-hansi-font-family:"Times New Roman"">第十二章　2012-2014"Times New Roman"">年牙膏行业国内重点企业
12.1mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　柳州两面针股份有限公司12.1.1"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">公司简介
12.1.2mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　2012mso-hansi-font-family:"Times New Roman"">年1-12"Times New Roman"">月两面针经营状况分析
12.1.3mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　2013mso-hansi-font-family:"Times New Roman"">年1-12"Times New Roman"">月两面针经营状况分析
12.1.4mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　2014mso-hansi-font-family:"Times New Roman"">年1-12"Times New Roman"">月两面针经营状况分析12.1.5"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">两面针牙膏发展现状
12.2mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　云南白药集团股份有限公司12.2.1"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">公司简介
12.2.2mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　2012mso-hansi-font-family:"Times New Roman"">年1-12"Times New Roman"">月云南白药经营状况分析
12.2.3mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　2013mso-hansi-font-family:"Times New Roman"">年1-12"Times New Roman"">月云南白药经营状况分析
12.2.4mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　2014mso-hansi-font-family:"Times New Roman"">年1-12"Times New Roman"">月云南白药经营状况分析12.2.5"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">云南白药牙膏的成功因素分析
12.3mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　重庆登康口腔护理用品股份有限公司12.3.1"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">公司简介12.3.2"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">冷酸灵寻求差异化策略向中高端市场渗透12.3.3"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">冷酸灵迅康高价牙膏受消费者青睐12.3.4"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">冷酸灵的品牌缺陷
12.4mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　广西梧州奥奇丽集团股份有限公司12.4.1"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">公司简介12.4.2"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">田七牙膏品牌的发展进程12.4.3"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">田七牙膏营销策略分析12.4.4"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">田七“黑马”是如何练成的
12.5mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">　美晨集团股份有限公司12.5.1"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">公司简介12.5.2"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">探析黑妹牙膏的成功法宝12.5.3"Times New Roman"">　mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">黑妹牙膏变革带来新活力
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访问中商产业研究院：http://www.askci.com/reports/
报告在线阅读：http://www.askci.com/reports/2014/05/15111331310115.shtml
三、研究机构

公司介绍
中商产业研究院是由中国知名的资讯管理理论专家和竞争情报实战派携手创建的，是国内领先的研究及咨询服务机构。集团下辖行业研究、专项咨询和投融资咨询三个事业群。中商产业研究院业务范围主要覆盖了细分产业市场研究、项目可行性研究、市场调研、企业 IPO 上市整体解决方案、专项市场解决方案、产业规划咨询、产业园区规划咨询、产业园区运营管理咨询、政府招商促进、企业发展战略规划、营销咨询、管理咨询等，为全球商业领袖提供高价值决策咨询服务，经历十余年发展积累，公司在行业处于领先地位。
目前中商产业研究院拥有分析师、咨询顾问、行业专家共计350余名，致力于为各级政府部门、行业协会、国内外知名企业、金融及投资机构提供全面有效市场咨询解决方案。
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中商产业研究院产品与服务

中商产业研究院影响力

中国最完整的行业经济数据库系统

中商产业研究院历经十年构建完成中国最完整的行业经济数据库系统（含30类大行业，1000多类子行业），研究成果累计总量已超20000份，旗下中商产业研究院已成为中国产业研究咨询领域第一资讯品牌。公司投入巨资，开发数据库终端产品——CI情报通，为国内外企业、政府与科研单位、投行及金融机构等提供专业的数据咨询服务。
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国家政府部门及权威媒体广泛报道与引用中商情报网专业研究结论

国内外主流财经媒体及国家政府部门大量引用中商情报网数据及研究结论，如央视财经、凤凰财经、新浪财经、中国经济信息网、国家商务部、发改委、国务院发展研究中心（国研网）等。
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扫一扫领取免费报告





【版权声明】 本报告由中商产业研究院出品，报告版权归中商产业研究院所有。本报告是中商产业研究院的研究与统计成果，报告为有偿提供给购买报告的客户使用。未获得中商产业研究院书面授权，任何网站或媒体不得转载或引用，否则中商产业研究院有权依法追究其法律责任。如需订阅研究报告，请直接联系本网站，以便获得全程优质完善服务。中商产业研究院是中国拥有研究人员数量最多，规模最大，综合实力最强的咨询研究机构，公司每天都会接受媒体采访及发布大量产业经济研究成果。








专 业： 规范的业务流程，严格的质量控制，为客户提供最专业的研究咨询服务。


业 绩： 共完成上千项咨询案例，上万篇研究报告，服务成果得到客户的高度赞誉。


信 息： 庞大的数据体系，设计国民经济产业类别中的各个门类。


资 源： 广泛地资源渠道，与国家权威机构、100余家行业协会、高等院校、科研单位、咨询公司等成为战略伙伴。


理 念： 秉承国际咨询业先进的服务理念，遵循国际商会准则，时刻维护客户的切身利益。


团 队： 拥有分析师、咨询顾问、行业专家350余人，80%以上具备相关专业硕士学位。
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管控管理咨询        风险管理咨询


运营管理咨询        品牌与营销管理咨询
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上市一体化咨询解决方案  上市前细分市场研究     募投项目可行性研究      新三板挂牌咨询服务


香港IPO行业顾问
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品牌诊断            对内实施
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地产项目战略定位研究  重点板块专项规划


地产项目概念性规划    地产项目可行性研究


地产项目总体规划
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可行性研究报告     项目建议书与预可研报告
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立项与资金申请报告  
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十三五规划专题        招商规划


产业规划              地产项目规划


园区规划              区域发展战略研究
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专项研究（重点包括细分市场研究、高层访谈、对标企业研究、消费者研究） 


满意度研究（重点包括员工满意度、客户满意度）


竞争对手调查（重点包括竞争对手产品、营销、研发、财务、渠道调查等）


企业产销调研 ( 重点包括生产状况调查、销售状况调查）
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行业产销规模/市场规模/市场容量       行业区域市场分析             行业投融资策略分析


行业市场竞争格局/竞争对手运营情况    行业投资建设情况            
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□ 发展套餐： 5份研究报告，特惠订阅费用 4.2万元，自选报告或咨询客服，全年尊享专家咨询指导及跟踪服务
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套餐价值：深入了解行业细分市场及关联产业发展形势，挖掘各领域投资机会，延伸企业经营触角，实现企业跨行业并购整合。�
�
□ 总裁套餐：20份研究报告，特惠订阅费用12.2万元，自选报告或咨询客服，全年尊享专家咨询指导及跟踪服务


套餐价值：多维度！多层面！透视各行业、各业务发展，完善集团管控体系，拓展新业务单元，有效降低企业智力投资成本。�
�
备注：原报告单份定价超过1万的不参与此活动。                


□ 汇款至 中国建设银行                      □ 汇款至 中国工商银行


开户行：中国建设银行深圳住房城市建设支行   开户行：中国工商银行深圳市分行   


开户名：深圳中商情大数据股份有限公司            开户名：深圳中商产业研究院有限公司


帐  号：4420 1532 7000 5254 3607                帐  号：4000 0230 0920 1417 009











联系方式：


研究报告：400-666-1917    可研报告\商业计划书：400-788-9700    IPO咨询专线：400-788-9689    


市场调研：400-666-1917    产业园区咨询专线：400-788-9700       政府投资规划咨询热线：400-788-9700





让投资更稳健，让决策更快速！





客户征订表





订阅方法：请把征订表用正楷字填写完后传真或快递给我们，然后通过银行付款，款到后即完成订阅手续，产品与发票会在款到后24小时内以特快专递寄出。 订阅传真：0755-25407715  /  010-83539881   24小时贴心服务





北    京：北京市朝阳区东四环中路41号嘉泰国际大厦B座13层


深    圳：深圳市福田中心区红荔路1001号银盛大厦7层(团市委办公大楼)


传    真：0755-25407715 / 010-83539881


客服电话：0755-25193391  0755-25407713  0755-25407622  0755-25417892　


0755-25417815  0755-25950389  0755-25950682  0755-25950392


网    址：� HYPERLINK "http://www.askci.com" �http://www.askci.com�   电邮：� HYPERLINK "mailto:service@askci.com" �service@askci.com�


备    注：请将订阅信息填好后，传真至我中心客服部，款到后发票随后寄发。








扫描二维码，查看更多研究报告目录










