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一、调研说明

中商产业研究院全新发布的《2014-2020年中国印刷行业市场竞争格局调查及发展前景预测报告》主要依据国家统计局、国家发改委、商务部、中国海关、国务院发展研究中心、行业协会、工商、税务、海关、国内外相关刊物的基础信息以及行业研究单位等公布和提供的大量资料，结合深入的市场调研资料，由中商产业研究院的资深专家和研究人员的分析。首先，报告对本行业的特征及国内外市场环境进行描述，其次，对本行业的上下游产业链，市场供需状况及竞争格局等进行了细致的详尽剖析，接着报告中列出数家该行业的重点企业，并分析相关经营财务数据。最后，对该行业未来的发展前景，投资风险及投资策略给出科学的建议。本报告是行业生产、贸易、经销等企业在激烈的市场竞争中洞察市场先机，根据市场需求及时调整经营策略，为战略投资者选择恰当的投资时机和公司领导层做战略规划提供了准确的市场情报信息及科学的决策依据。

中商研究报告数据及资料来源
中商利用多种一手及二手资料来源核实所收集的数据或资料。一手资料来源于中商对行业内重点企业访谈获取的一手信息数据；中商通过行业访谈、电话访问等调研获取一手数据时，调研人员会将多名受访者的资料及意见、多种来源的数据或资料进行比对核查，公司内部也会预先探讨该数据源的合法性，以确保数据的可靠性及合法合规。二手资料主要包括国家统计局、国家发改委、商务部、工信部、农业部、中国海关、金融机构、行业协会、社会组织等发布的各类数据、年度报告、行业年鉴等资料信息。
	报告名称
	2014-2020年中国印刷行业市场竞争格局调查及发展前景预测报告

	出版日期
	动态更新

	报告格式
	PDF电子版或纸介版

	交付方式
	Email发送或EMS快递

	中文价格
	印刷版9500元 

电子版9500元 

中文印刷版+电子版9500元

	订购热线
	400-666-1917  400-788-9700


[image: image11.jpg]Cp AL

www.askci.com/reports/




二、研究报告目录


mso-hansi-font-family:"Times New Roman"">第一章 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">印刷行业概述 1
mso-hansi-font-family:"Times New Roman"">第一节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">印刷简介 1
mso-hansi-font-family:"Times New Roman"">一、印刷的定义及过程 1
mso-hansi-font-family:"Times New Roman"">二、印刷的特点 3
mso-hansi-font-family:"Times New Roman"">三、印刷的分类 6
mso-hansi-font-family:"Times New Roman"">第二节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">印刷行业的特征及相关因素 10
mso-hansi-font-family:"Times New Roman"">一、印刷纸张 10
mso-hansi-font-family:"Times New Roman"">二、影响印刷质量的要素 16
mso-hansi-font-family:"Times New Roman"">三、新技术产品的拓展 18
mso-hansi-font-family:"Times New Roman"">四、影响印刷业的几个热点技术 20
mso-hansi-font-family:"Times New Roman"">五、纸张性能与印刷适性的关系综述 27
 
mso-hansi-font-family:"Times New Roman"">第二章 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">世界及部分国家印刷行业分析 30
mso-hansi-font-family:"Times New Roman"">第一节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">世界印刷行业概述 30
mso-hansi-font-family:"Times New Roman"">一、国际印刷业发展趋势分析 30
mso-hansi-font-family:"Times New Roman"">二、全球印刷行业市场最新分布数据 34
mso-hansi-font-family:"Times New Roman"">三、世界印刷业的绿色可持续性发展 38
mso-hansi-font-family:"Times New Roman"">四、2014"Times New Roman"">年欧洲印刷业发展趋势分析 40
mso-hansi-font-family:"Times New Roman"">五、世界印刷业格局分析与展望 42
mso-hansi-font-family:"Times New Roman"">六、世界印刷巨头看好中国印刷市场 45
mso-hansi-font-family:"Times New Roman"">第二节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">美国印刷行业概况 46
mso-hansi-font-family:"Times New Roman"">一、美国印刷业的现状及未来 46
mso-hansi-font-family:"Times New Roman"">二、2013"Times New Roman"">年美国商业印刷出货量同比增长情况 47
mso-hansi-font-family:"Times New Roman"">三、2014"Times New Roman"">年美国商业印刷利润增长情况 48
mso-hansi-font-family:"Times New Roman"">四、2014"Times New Roman"">年美国商业印刷出货量同比增长情况 49
mso-hansi-font-family:"Times New Roman"">五、2014"Times New Roman"">年美国印刷营业额预测 50
mso-hansi-font-family:"Times New Roman"">六、2014"Times New Roman"">年美国数字印刷市场有所改善将迎来将增长 51
mso-hansi-font-family:"Times New Roman"">第三节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">日本印刷行业概况 52
mso-hansi-font-family:"Times New Roman"">一、2013"Times New Roman"">年日本印刷机械分析 52
mso-hansi-font-family:"Times New Roman"">二、2013"Times New Roman"">年日本印刷业发展情况分析 53
mso-hansi-font-family:"Times New Roman"">三、2014"Times New Roman"">年日本印刷发展情况分析 54
mso-hansi-font-family:"Times New Roman"">四、2014"Times New Roman"">年日本数字印刷比重预测 55
mso-hansi-font-family:"Times New Roman"">五、日本环保印刷意识及做法 56
mso-hansi-font-family:"Times New Roman"">第四节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">德国印刷行业概况 58
mso-hansi-font-family:"Times New Roman"">一、德国造纸和印刷业的价值链 58
mso-hansi-font-family:"Times New Roman"">二、德国印刷行业的整体特点与其趋势 64
mso-hansi-font-family:"Times New Roman"">三、2014"Times New Roman"">年德国印刷工业销售预计 65
mso-hansi-font-family:"Times New Roman"">四、德国印刷机制造商眼中全球印刷设备市场 67
mso-hansi-font-family:"Times New Roman"">五、德国的按需印刷现状 68
mso-hansi-font-family:"Times New Roman"">第五节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">香港印刷行业 70
mso-hansi-font-family:"Times New Roman"">一、2013"Times New Roman"">年香港印刷业的整体情况 70
mso-hansi-font-family:"Times New Roman"">二、2014"Times New Roman"">年香港政府全力支援香港印刷业 70
mso-hansi-font-family:"Times New Roman"">三、2014"Times New Roman"">年香港上市印刷企业出口市场强劲恢复 71
mso-hansi-font-family:"Times New Roman"">四、香港印刷业市场前景 72
mso-hansi-font-family:"Times New Roman"">第六节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">台湾印刷行业 73
mso-hansi-font-family:"Times New Roman"">第七节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">其他国家印刷行业 75
mso-hansi-font-family:"Times New Roman"">一、英国印刷工业分析 75
mso-hansi-font-family:"Times New Roman"">二、越南印刷包装工业分析 76
mso-hansi-font-family:"Times New Roman"">三、埃及印刷业发展状况与分析 80
mso-hansi-font-family:"Times New Roman"">四、印度印刷工业分析 83
mso-hansi-font-family:"Times New Roman"">五、韩国印刷工业分析 83
 
mso-hansi-font-family:"Times New Roman"">第三章 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">中国印刷行业发展情况分析 85
mso-hansi-font-family:"Times New Roman"">第一节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">中国印刷行业的发展概况 85
mso-hansi-font-family:"Times New Roman"">一、“十一五”期间中国印刷行业取得的成就 85
mso-hansi-font-family:"Times New Roman"">二、“十一五”期间中国印刷行业存在的主要问题 85
mso-hansi-font-family:"Times New Roman"">三、2013"Times New Roman"">年我国印刷行业扩张形势分析 86
mso-hansi-font-family:"Times New Roman"">四、印刷业非公有制经济发展态势 88
mso-hansi-font-family:"Times New Roman"">五、2013"Times New Roman"">年我国印刷业产业群发展情况 89
mso-hansi-font-family:"Times New Roman"">六、印刷企业及设备状况 91
mso-hansi-font-family:"Times New Roman"">第二节 2013"Times New Roman"">年我国印刷行业发展情况分析 92
mso-hansi-font-family:"Times New Roman"">一、2013"Times New Roman"">年我国印刷工业产值统计 92
mso-hansi-font-family:"Times New Roman"">二、2013"Times New Roman"">年各省市印刷行业发展情况 94
mso-hansi-font-family:"Times New Roman"">三、2013"Times New Roman"">年我国印刷业经营情况分析 98
mso-hansi-font-family:"Times New Roman"">四、2013"Times New Roman"">年我国印刷包装行业的新动向 101
mso-hansi-font-family:"Times New Roman"">五、2014"Times New Roman"">年中国印刷企业100"Times New Roman"">强排行榜 102
mso-hansi-font-family:"Times New Roman"">六、2014"Times New Roman"">年我国印刷业经营情况分析 104
mso-hansi-font-family:"Times New Roman"">七、2014"Times New Roman"">年我国印刷业生存环境分析 106
mso-hansi-font-family:"Times New Roman"">第三节 2013"Times New Roman"">年中国印刷及设备器材工业发展分析 110
mso-hansi-font-family:"Times New Roman"">一、2012"Times New Roman"">最新印刷技术和印刷设备 110
mso-hansi-font-family:"Times New Roman"">二、2013"Times New Roman"">年全年印刷设备、器材进出口数据 112
mso-hansi-font-family:"Times New Roman"">三、2014"Times New Roman"">年中国印刷机械行业发展分析 113
mso-hansi-font-family:"Times New Roman"">四、2014"Times New Roman"">年印刷设备、器材进出口数据 114
mso-hansi-font-family:"Times New Roman"">五、印刷设备发展前景预测 115
mso-hansi-font-family:"Times New Roman"">第四节 2014"Times New Roman"">年中国绿色印刷发展分析及预测 116
mso-hansi-font-family:"Times New Roman"">一、2014"Times New Roman"">年我国绿色印刷质量监督检测进入新阶段 116
mso-hansi-font-family:"Times New Roman"">二、2014"Times New Roman"">年我国实施绿色印刷进入新阶段 117
mso-hansi-font-family:"Times New Roman"">三、《关于实施绿色印刷的公告》 118
mso-hansi-font-family:"Times New Roman"">第五节 2014"Times New Roman"">年印刷业发展现状及趋势分析 121
mso-hansi-font-family:"Times New Roman"">一、我国印刷行业现状：新市场、新应用 121
mso-hansi-font-family:"Times New Roman"">二、2014"Times New Roman"">年印刷行业将会保持平稳微增长态势 128
mso-hansi-font-family:"Times New Roman"">三、2013"Times New Roman"">我国印刷企业发展的五大趋势 131
 
mso-hansi-font-family:"Times New Roman"">第四章 2012-2014"Times New Roman"">年中国印刷业经济运行数据分析 134
mso-hansi-font-family:"Times New Roman"">第一节 2012-2014"Times New Roman"">年全国印刷业主要经济指标 134
mso-hansi-font-family:"Times New Roman"">一、2013"Times New Roman"">年全国印刷业主要经济指标 134
mso-hansi-font-family:"Times New Roman"">二、2014"Times New Roman"">年全国印刷业主要经济指标 135
mso-hansi-font-family:"Times New Roman"">第二节 2012-2014"Times New Roman"">年全国及各省市印刷业产销数据分析 136
mso-hansi-font-family:"Times New Roman"">一、2013"Times New Roman"">年全国及各省市印刷业产销数据分析 136
mso-hansi-font-family:"Times New Roman"">二、2014"Times New Roman"">年全国及各省市印刷业产销数据分析 142
mso-hansi-font-family:"Times New Roman"">第三节 2012-2014"Times New Roman"">年全国及各省市印刷业资产负债分析 146
mso-hansi-font-family:"Times New Roman"">一、2013"Times New Roman"">年全国及各省市印刷业资产负债分析 146
mso-hansi-font-family:"Times New Roman"">二、2014"Times New Roman"">年全国及各省市印刷业资产负债分析 151
mso-hansi-font-family:"Times New Roman"">第四节 2012-2014"Times New Roman"">年全国及中国各省市印刷业行业规模分析 157
mso-hansi-font-family:"Times New Roman"">一、2013"Times New Roman"">年全国及各省市印刷业行业规模分析 157
mso-hansi-font-family:"Times New Roman"">二、2014"Times New Roman"">年全国及各省市印刷业行业规模分析 159
mso-hansi-font-family:"Times New Roman"">第五节 2012-2014"Times New Roman"">年全国及中国各省市印刷业盈利能力分析 162
mso-hansi-font-family:"Times New Roman"">一、2013"Times New Roman"">年全国及各省市印刷业盈利能力分析 162
mso-hansi-font-family:"Times New Roman"">二、2014"Times New Roman"">年全国及各省市印刷业盈利能力分析 167
mso-hansi-font-family:"Times New Roman"">第六节 2012-2014"Times New Roman"">年全国印刷品进出口数据 172
mso-hansi-font-family:"Times New Roman"">一、2012-2014"Times New Roman"">年全国印刷品进口统计数据 172
mso-hansi-font-family:"Times New Roman"">二、2012-2014"Times New Roman"">年全国印刷品出口统计数据 174
 
mso-hansi-font-family:"Times New Roman"">第五章 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">凹版印刷行业分析 177
mso-hansi-font-family:"Times New Roman"">第一节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">凹版印刷简介 177
mso-hansi-font-family:"Times New Roman"">一、凹版印刷工艺介绍 177
mso-hansi-font-family:"Times New Roman"">二、凹版印刷技术综述 180
mso-hansi-font-family:"Times New Roman"">三、凹版印刷的特点 181
mso-hansi-font-family:"Times New Roman"">四、凹印的最新工艺及优点 182
mso-hansi-font-family:"Times New Roman"">第二节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">凹版印刷行业发展概况 183
mso-hansi-font-family:"Times New Roman"">一、国外凹印技术发展情况 183
mso-hansi-font-family:"Times New Roman"">二、欧美凹印市场发展情况 186
mso-hansi-font-family:"Times New Roman"">三、中国凹印行业发展现状 187
mso-hansi-font-family:"Times New Roman"">四、凹印产业链发展情况 189
mso-hansi-font-family:"Times New Roman"">五、国产烟包凹印加工新进展 191
mso-hansi-font-family:"Times New Roman"">六、2013"Times New Roman"">年包装凹版印刷市场回眸与未来展望 195
mso-hansi-font-family:"Times New Roman"">第三节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">凹版印刷油墨及设备简介 196
mso-hansi-font-family:"Times New Roman"">一、印刷企业对凹印油墨的要求 196
mso-hansi-font-family:"Times New Roman"">二、我国塑料用凹印油墨的现在及未来 198
mso-hansi-font-family:"Times New Roman"">三、中国凹印设备制造业发展特点 199
mso-hansi-font-family:"Times New Roman"">四、国产凹印设备的历史现状和未来 202
mso-hansi-font-family:"Times New Roman"">五、国产凹印设备市场占有率趋势 207
mso-hansi-font-family:"Times New Roman"">第四节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">凹版印刷行业发展的问题及对策 209
mso-hansi-font-family:"Times New Roman"">一、中国凹印业存在的主要问题 209
mso-hansi-font-family:"Times New Roman"">二、凹印行业有待缩短运转周期并提高换单速度 210
mso-hansi-font-family:"Times New Roman"">三、凹版印刷行业发展的措施 213
mso-hansi-font-family:"Times New Roman"">第五节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">凹版印刷行业的发展前景 214
mso-hansi-font-family:"Times New Roman"">一、中国印刷市场凹版印刷机必将成为首选 214
mso-hansi-font-family:"Times New Roman"">二、国内凹印市场的基本走势及对凹印机的需求分析 215
mso-hansi-font-family:"Times New Roman"">三、国内凹版印刷行业的发展趋势 217
 
mso-hansi-font-family:"Times New Roman"">第六章 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">另外三种版式印刷行业介绍 218
mso-hansi-font-family:"Times New Roman"">第一节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">凸版印刷 218
mso-hansi-font-family:"Times New Roman"">一、凸版印刷的介绍 218
mso-hansi-font-family:"Times New Roman"">二、日本凸版印刷投资中国市场 222
mso-hansi-font-family:"Times New Roman"">三、凸版印刷增“超临场感视觉研究室” 223
mso-hansi-font-family:"Times New Roman"">第二节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">平版印刷 223
mso-hansi-font-family:"Times New Roman"">一、平版印刷基本原理 223
mso-hansi-font-family:"Times New Roman"">二、平版印刷方式 224
mso-hansi-font-family:"Times New Roman"">三、平版印刷优劣分析 230
mso-hansi-font-family:"Times New Roman"">四、平版印刷的发展演变 230
mso-hansi-font-family:"Times New Roman"">五、平版胶印的发展方向 234
mso-hansi-font-family:"Times New Roman"">第三节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">孔版（丝网）印刷 235
mso-hansi-font-family:"Times New Roman"">一、孔版印刷基本原理 235
mso-hansi-font-family:"Times New Roman"">二、孔版印刷方式 235
mso-hansi-font-family:"Times New Roman"">三、丝网印刷在包装上比重趋势 236
mso-hansi-font-family:"Times New Roman"">四、网版印刷技术的应用前景 238
mso-hansi-font-family:"Times New Roman"">五、中国丝网印刷机市场潜力 240
 
mso-hansi-font-family:"Times New Roman"">第七章 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">包装印刷行业分析 243
mso-hansi-font-family:"Times New Roman"">第一节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">包装印刷行业概述 243
mso-hansi-font-family:"Times New Roman"">一、世界包装印刷行业发展情况 243
mso-hansi-font-family:"Times New Roman"">二、世界包装印刷市场需求旺盛 245
mso-hansi-font-family:"Times New Roman"">三、中国包装印刷市场以每年12"Times New Roman"">％的速度增长 246
mso-hansi-font-family:"Times New Roman"">四、包装印刷企业经济效益统计 250
mso-hansi-font-family:"Times New Roman"">五、2013"Times New Roman"">年多家印刷包装企业服务世博会 252
mso-hansi-font-family:"Times New Roman"">第二节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">包装印刷技术应用发展情况 254
mso-hansi-font-family:"Times New Roman"">一、香烟包装印刷新趋势 254
mso-hansi-font-family:"Times New Roman"">二、数字打样在包装印刷领域的应用 255
mso-hansi-font-family:"Times New Roman"">三、纸盒包装印刷中的烫印新技术现状 257
mso-hansi-font-family:"Times New Roman"">第三节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">包装印刷业问题与发展对策 259
mso-hansi-font-family:"Times New Roman"">一、包装印刷业发展存在的问题 259
mso-hansi-font-family:"Times New Roman"">二、包装印刷业发展探讨 260
mso-hansi-font-family:"Times New Roman"">三、中国烟包印刷业举步维艰 262
mso-hansi-font-family:"Times New Roman"">第四节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">包装印刷的发展前景 263
mso-hansi-font-family:"Times New Roman"">一、未来的包装印刷业展望 263
mso-hansi-font-family:"Times New Roman"">二、包装印刷业发展趋势 266
mso-hansi-font-family:"Times New Roman"">三、包装印刷业发展走势 267
 
mso-hansi-font-family:"Times New Roman"">第八章 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">数字（数码）印刷行业分析 269
mso-hansi-font-family:"Times New Roman"">第一节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">数字印刷简介 269
mso-hansi-font-family:"Times New Roman"">一、数码印刷的概念及其优缺点 269
mso-hansi-font-family:"Times New Roman"">二、数字印刷原理分类 270
mso-hansi-font-family:"Times New Roman"">第二节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">数字印刷行业发展情况分析 272
mso-hansi-font-family:"Times New Roman"">一、数字印刷技术概况 272
mso-hansi-font-family:"Times New Roman"">二、数码印刷在国外的发展情况 276
mso-hansi-font-family:"Times New Roman"">三、数码印刷在国内的发展情况 278
mso-hansi-font-family:"Times New Roman"">四、我国数码印刷发展的困惑 279
mso-hansi-font-family:"Times New Roman"">五、中国的数码印刷市场现状 280
mso-hansi-font-family:"Times New Roman"">六、2014"Times New Roman"">年两项数字印刷国家标准起草组在杭州成立 283
mso-hansi-font-family:"Times New Roman"">七、2014"Times New Roman"">年《数字印刷管理办法》解读 283
mso-hansi-font-family:"Times New Roman"">八、数码印刷的发展是大势所趋 285
mso-hansi-font-family:"Times New Roman"">第三节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">数码印刷业发展格局与走势分析 286
mso-hansi-font-family:"Times New Roman"">一、中国内地数码印刷市场现状及发展趋势 286
mso-hansi-font-family:"Times New Roman"">二、数码印刷服务以外的数码印刷市场 287
mso-hansi-font-family:"Times New Roman"">三、直接营销公司跨进数码印刷领域 291
mso-hansi-font-family:"Times New Roman"">四、我国数字印刷行业的发展机遇 293
mso-hansi-font-family:"Times New Roman"">第四节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">数字印刷领域动态 294
mso-hansi-font-family:"Times New Roman"">一、票据印刷技术新发展 294
mso-hansi-font-family:"Times New Roman"">二、小幅面数码印刷新市场机会 297
mso-hansi-font-family:"Times New Roman"">三、宽幅数码印刷发展机遇与挑战 298
mso-hansi-font-family:"Times New Roman"">四、数码印刷挑起影像产业巨头战争 301
mso-hansi-font-family:"Times New Roman"">五、惠普深挖中国印刷市场 305
mso-hansi-font-family:"Times New Roman"">第五节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">数字印刷存在的问题及思考 307
mso-hansi-font-family:"Times New Roman"">一、数字印刷发展瓶颈 307
mso-hansi-font-family:"Times New Roman"">二、2015"Times New Roman"">年全球数字印刷市场的预测 311
mso-hansi-font-family:"Times New Roman"">三、关于数字印刷业思考与建议 312
 
mso-hansi-font-family:"Times New Roman"">第九章 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">柔性版印刷行业分析 314
mso-hansi-font-family:"Times New Roman"">第一节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">柔性版印刷（柔印）介绍 314
mso-hansi-font-family:"Times New Roman"">一、柔性版印刷的定义 314
mso-hansi-font-family:"Times New Roman"">二、柔性版印刷主要工序 314
mso-hansi-font-family:"Times New Roman"">三、柔性版印刷方式分类 315
mso-hansi-font-family:"Times New Roman"">四、柔性版印刷工艺特点 315
mso-hansi-font-family:"Times New Roman"">五、柔印的主要优点 316
mso-hansi-font-family:"Times New Roman"">第二节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">柔印行业发展概况 316
mso-hansi-font-family:"Times New Roman"">一、欧美柔印市场发展情况 316
mso-hansi-font-family:"Times New Roman"">二、我国柔性版印刷技术发展现状 317
mso-hansi-font-family:"Times New Roman"">三、我国柔印市场分析 318
mso-hansi-font-family:"Times New Roman"">四、我国柔性版及柔印机市场现状 321
mso-hansi-font-family:"Times New Roman"">第三节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">柔印企业动态 322
mso-hansi-font-family:"Times New Roman"">一、国内外柔印企业分析 322
mso-hansi-font-family:"Times New Roman"">二、菲沃全面开拓中国市场 323
mso-hansi-font-family:"Times New Roman"">第四节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">柔印行业发展的新方向 324
mso-hansi-font-family:"Times New Roman"">一、报纸印刷中的柔版印刷应用 324
mso-hansi-font-family:"Times New Roman"">二、柔性印刷在包装领域应用发展 327
mso-hansi-font-family:"Times New Roman"">第五节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">柔印行业技术发展分析 331
mso-hansi-font-family:"Times New Roman"">一、柔版印刷中的高新技术 331
mso-hansi-font-family:"Times New Roman"">二、柔印加工新方式 335
mso-hansi-font-family:"Times New Roman"">三、我国柔性版印刷技术的现状与发展趋势 336
mso-hansi-font-family:"Times New Roman"">第六节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">柔印行业存在的问题及对策 340
mso-hansi-font-family:"Times New Roman"">一、中国柔印发展缓慢原因分析 340
mso-hansi-font-family:"Times New Roman"">二、加快柔印发展的对策 341
mso-hansi-font-family:"Times New Roman"">第七节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">柔印行业的前景预测 342
mso-hansi-font-family:"Times New Roman"">一、2014"Times New Roman"">年柔性版印刷发展趋势 342
mso-hansi-font-family:"Times New Roman"">二、“十二五”柔版印刷将成绿色包装印刷新时尚 344
mso-hansi-font-family:"Times New Roman"">三、窄幅柔性版印刷的发展前景 345
mso-hansi-font-family:"Times New Roman"">四、宽幅柔性版印刷市场 346
mso-hansi-font-family:"Times New Roman"">五、卫星式柔版印刷机发展潜力巨大 347
 
mso-hansi-font-family:"Times New Roman"">第十章 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">其他印刷 350
mso-hansi-font-family:"Times New Roman"">第一节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">书刊印刷 350
mso-hansi-font-family:"Times New Roman"">一、中国报纸印刷业发展平稳 350
mso-hansi-font-family:"Times New Roman"">二、报刊印刷循环链的总体概述 351
mso-hansi-font-family:"Times New Roman"">三、中国书刊印刷企业发展遭遇新的问题 353
mso-hansi-font-family:"Times New Roman"">四、书刊印刷产值占印刷总产值比率5mso-hansi-font-family:"Times New Roman"">年连降 355
mso-hansi-font-family:"Times New Roman"">五、书刊印刷企业发展的对策 355
mso-hansi-font-family:"Times New Roman"">第二节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">立体印刷 357
mso-hansi-font-family:"Times New Roman"">一、立体印刷简介 357
mso-hansi-font-family:"Times New Roman"">二、国内立体印刷发展现状 358
mso-hansi-font-family:"Times New Roman"">三、立体印刷应用情况 360
mso-hansi-font-family:"Times New Roman"">四、立体印刷术的优势及潜力分析 361
mso-hansi-font-family:"Times New Roman"">五、立体印刷前景广阔、商机无限 361
mso-hansi-font-family:"Times New Roman"">第三节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">快速印刷 362
mso-hansi-font-family:"Times New Roman"">一、快速印刷的定义 362
mso-hansi-font-family:"Times New Roman"">二、中国快速印刷行业的发展概述 365
mso-hansi-font-family:"Times New Roman"">三、加快机关快速印刷业发展的建议 370
mso-hansi-font-family:"Times New Roman"">第四节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">标签印刷 371
mso-hansi-font-family:"Times New Roman"">一、标签印刷的种类 371
mso-hansi-font-family:"Times New Roman"">二、标签印刷业发展的总体概述 375
mso-hansi-font-family:"Times New Roman"">三、2014"Times New Roman"">年我国标签印刷业发展现状 376
mso-hansi-font-family:"Times New Roman"">四、组合印刷在标签印刷中的应用及发展 379
mso-hansi-font-family:"Times New Roman"">五、我国不干胶标签印刷业当前发展状况 382
mso-hansi-font-family:"Times New Roman"">六、中国标签印刷行业的发展趋势 383
mso-hansi-font-family:"Times New Roman"">第五节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">丝网印刷 385
mso-hansi-font-family:"Times New Roman"">一、全球丝网印刷业的发展 385
mso-hansi-font-family:"Times New Roman"">二、中国丝网印刷业保持迅猛的发展 387
mso-hansi-font-family:"Times New Roman"">三、中国丝网印刷业的发展前景展望 387
mso-hansi-font-family:"Times New Roman"">四、丝网印刷将在包装业所占的比重增大 389
mso-hansi-font-family:"Times New Roman"">第六节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">胶印 390
mso-hansi-font-family:"Times New Roman"">一、胶印的介绍 390
mso-hansi-font-family:"Times New Roman"">二、胶印技术的发展历史 391
mso-hansi-font-family:"Times New Roman"">三、胶印技术仍然在印刷业中占霸主地位 394
mso-hansi-font-family:"Times New Roman"">四、胶印组合印刷的综述 396
mso-hansi-font-family:"Times New Roman"">五、胶印的未来发展预测 399
 
mso-hansi-font-family:"Times New Roman"">第十一章 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">相关行业 401
mso-hansi-font-family:"Times New Roman"">第一节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">纸业 401
mso-hansi-font-family:"Times New Roman"">一、世界各国造纸业发展概况 401
mso-hansi-font-family:"Times New Roman"">二、中国造纸业的现状分析 410
mso-hansi-font-family:"Times New Roman"">三、2013"Times New Roman"">年我国造纸行业三件大事 412
mso-hansi-font-family:"Times New Roman"">四、2013"Times New Roman"">年我国造纸业发展回顾及预测 413
mso-hansi-font-family:"Times New Roman"">五、2014"Times New Roman"">年1-5宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月造纸业运行数据分析 414
mso-hansi-font-family:"Times New Roman"">六、造纸行业印刷用纸各类纸种未来发展预测 415
mso-hansi-font-family:"Times New Roman"">第二节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">印刷油墨业 415
mso-hansi-font-family:"Times New Roman"">一、全球油墨市场企业发展分析 415
mso-hansi-font-family:"Times New Roman"">二、亚太区油墨市场现状及预测 417
mso-hansi-font-family:"Times New Roman"">三、油墨的发展趋势分析 420
mso-hansi-font-family:"Times New Roman"">四、油墨标准现状分析 425
mso-hansi-font-family:"Times New Roman"">五、油墨技术发展新方向 426
mso-hansi-font-family:"Times New Roman"">六、我国印刷油墨的未来三大发展趋势 427
mso-hansi-font-family:"Times New Roman"">第三节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">出版业 429
mso-hansi-font-family:"Times New Roman"">一、“十一五”时期新闻出版业取得巨大成绩 429
mso-hansi-font-family:"Times New Roman"">二、“十二五”时期新闻出版业面临的发展环境 431
mso-hansi-font-family:"Times New Roman"">三、“十二五”时期新闻出版业发展的指导思想和基本要求 433
mso-hansi-font-family:"Times New Roman"">四、“十二五”时期新闻出版业发展的主要目标 434
mso-hansi-font-family:"Times New Roman"">第四节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">印刷机械业 435
mso-hansi-font-family:"Times New Roman"">一、印刷机械设备的分类及运动特点 435
mso-hansi-font-family:"Times New Roman"">二、世界印刷机械工业的整体发展现状 437
mso-hansi-font-family:"Times New Roman"">三、我国印刷机械行业恶性竞争 439
mso-hansi-font-family:"Times New Roman"">四、印刷机械行业的发展成果及方向 440
mso-hansi-font-family:"Times New Roman"">五、2013"Times New Roman"">年印刷机械经济运行分析 445
mso-hansi-font-family:"Times New Roman"">六、2014"Times New Roman"">年印刷机械行业经济运行情况分析 448
mso-hansi-font-family:"Times New Roman"">七、印刷机械的发展对策分析 451
mso-hansi-font-family:"Times New Roman"">第五节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">包装业 452
mso-hansi-font-family:"Times New Roman"">一、包装工业的特点及发展趋势 452
mso-hansi-font-family:"Times New Roman"">二、2013"Times New Roman"">年我国包装工业产值 454
mso-hansi-font-family:"Times New Roman"">三、我国包装工业跻身世界包装大国行列 454
mso-hansi-font-family:"Times New Roman"">四、主要包装机械市场需求分析 457
 
mso-hansi-font-family:"Times New Roman"">第十二章 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">印刷业主要区域分析 462
mso-hansi-font-family:"Times New Roman"">第一节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">珠三角地区印刷业概况 462
mso-hansi-font-family:"Times New Roman"">一、珠三角地区印刷业的发展概况 462
mso-hansi-font-family:"Times New Roman"">二、华南地区印刷产业发展现状及前景 465
mso-hansi-font-family:"Times New Roman"">三、深圳成为全国精品印刷中心 465
mso-hansi-font-family:"Times New Roman"">第二节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">泛珠江三角洲区域的广西印刷产业发展策略 467
mso-hansi-font-family:"Times New Roman"">一、机遇和基础 467
mso-hansi-font-family:"Times New Roman"">二、问题和差距 469
mso-hansi-font-family:"Times New Roman"">三、发展和策略 470
mso-hansi-font-family:"Times New Roman"">四、服务和管理 474
mso-hansi-font-family:"Times New Roman"">第三节 2013"Times New Roman"">年中部六省印刷工业发展调查分析 475
mso-hansi-font-family:"Times New Roman"">一、中部地区印刷包装业相关统计 475
mso-hansi-font-family:"Times New Roman"">二、各省印刷业基本情况 475
mso-hansi-font-family:"Times New Roman"">（一）安徽省基本情况 475
mso-hansi-font-family:"Times New Roman"">（二）江西省基本情况 476
mso-hansi-font-family:"Times New Roman"">（三）湖北省基本情况 477
mso-hansi-font-family:"Times New Roman"">（四）湖南省基本情况 477
mso-hansi-font-family:"Times New Roman"">（五）山西省基本情况 479
mso-hansi-font-family:"Times New Roman"">（六）河南省基本情况 481
mso-hansi-font-family:"Times New Roman"">三、主要特点 482
mso-hansi-font-family:"Times New Roman"">四、存在问题 484
mso-hansi-font-family:"Times New Roman"">五、建议 485
mso-hansi-font-family:"Times New Roman"">第四节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">长三角地区印刷业概况 486
mso-hansi-font-family:"Times New Roman"">一、长三角印刷业联动发展格局 486
mso-hansi-font-family:"Times New Roman"">二、上海领跑长三角印刷业 488
mso-hansi-font-family:"Times New Roman"">三、浙江着力打造印刷强省 489
mso-hansi-font-family:"Times New Roman"">四、江苏改善环境助推印业发展 491
mso-hansi-font-family:"Times New Roman"">五、苏州成国内印刷工业新基地 494
mso-hansi-font-family:"Times New Roman"">第五节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">环渤海经济区域印刷业概况 495
mso-hansi-font-family:"Times New Roman"">一、环渤海印刷区域发展分析 495
mso-hansi-font-family:"Times New Roman"">二、北京印刷工业的现状 498
mso-hansi-font-family:"Times New Roman"">三、天津印刷业发展规划 498
mso-hansi-font-family:"Times New Roman"">四、山东省印刷行业分析 498
mso-hansi-font-family:"Times New Roman"">第六节 2014"Times New Roman"">年广东印刷业面临的机遇 499
mso-hansi-font-family:"Times New Roman"">一、粤港合作全面深化助力经济整体转型 499
mso-hansi-font-family:"Times New Roman"">二、印刷技术全面提升赢得社会环境支持 499
mso-hansi-font-family:"Times New Roman"">三、世界经济稳步发展印刷产业市场广阔 499
mso-hansi-font-family:"Times New Roman"">四、产业全面转型升级印刷业面临更多机遇 500
mso-hansi-font-family:"Times New Roman"">第七节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">中国其他省市印刷业的发展 500
mso-hansi-font-family:"Times New Roman"">一、台湾印刷产业概况与发展 500
mso-hansi-font-family:"Times New Roman"">二、长沙印刷业发展现状 504
mso-hansi-font-family:"Times New Roman"">三、福建印刷业发展分析 505
mso-hansi-font-family:"Times New Roman"">四、四川印刷业发展分析 505
 
 
 
mso-hansi-font-family:"Times New Roman"">第十三章 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">领先企业分析 506
mso-hansi-font-family:"Times New Roman"">第一节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">国外印刷机械名企简介 506
mso-hansi-font-family:"Times New Roman"">一、海德堡印刷机械股份公司 506
mso-hansi-font-family:"Times New Roman"">二、曼罗兰公司 511
mso-hansi-font-family:"Times New Roman"">第二节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">上海紫江企业集团股份有限公司 514
mso-hansi-font-family:"Times New Roman"">一、公司概况 514
mso-hansi-font-family:"Times New Roman"">二、2012-2014"Times New Roman"">年公司经营情况分析 514
mso-hansi-font-family:"Times New Roman"">三、2010-2014"Times New Roman"">年公司财务数据分析 515
mso-hansi-font-family:"Times New Roman"">四、公司发展最新动态 521
mso-hansi-font-family:"Times New Roman"">五、2014"Times New Roman"">年公司发展展望与策略 522
mso-hansi-font-family:"Times New Roman"">第三节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">深圳劲嘉彩印集团股份有限公司 526
mso-hansi-font-family:"Times New Roman"">一、公司概况 526
mso-hansi-font-family:"Times New Roman"">二、2012-2014"Times New Roman"">年公司经营情况分析 526
mso-hansi-font-family:"Times New Roman"">三、2010-2014"Times New Roman"">年公司财务数据分析 527
mso-hansi-font-family:"Times New Roman"">四、公司发展最新动态 533
mso-hansi-font-family:"Times New Roman"">五、2014"Times New Roman"">年公司发展展望与策略 533
mso-hansi-font-family:"Times New Roman"">第四节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">上海界龙实业集团股份有限公司 537
mso-hansi-font-family:"Times New Roman"">一、公司概况 537
mso-hansi-font-family:"Times New Roman"">二、2012-2014"Times New Roman"">年公司经营情况分析 537
mso-hansi-font-family:"Times New Roman"">三、2010-2014"Times New Roman"">年公司财务数据分析 539
mso-hansi-font-family:"Times New Roman"">四、公司发展最新动态 544
mso-hansi-font-family:"Times New Roman"">五、2014"Times New Roman"">年公司发展展望与策略 545
mso-hansi-font-family:"Times New Roman"">第五节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">东港安全印刷股份有限公司 547
mso-hansi-font-family:"Times New Roman"">一、公司概况 547
mso-hansi-font-family:"Times New Roman"">二、2012-2014"Times New Roman"">年公司经营情况分析 548
mso-hansi-font-family:"Times New Roman"">三、2010-2014"Times New Roman"">年公司财务数据分析 548
mso-hansi-font-family:"Times New Roman"">四、公司发展最新动态 553
mso-hansi-font-family:"Times New Roman"">五、2014"Times New Roman"">年公司发展展望与策略 553
mso-hansi-font-family:"Times New Roman"">第六节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">陕西金叶科教集团股份有限公司 554
mso-hansi-font-family:"Times New Roman"">一、公司概况 554
mso-hansi-font-family:"Times New Roman"">二、2012-2014"Times New Roman"">年公司经营情况分析 554
mso-hansi-font-family:"Times New Roman"">三、2010-2014"Times New Roman"">年公司财务数据分析 556
mso-hansi-font-family:"Times New Roman"">四、公司发展最新动态 562
mso-hansi-font-family:"Times New Roman"">五、2014"Times New Roman"">年公司发展展望与策略 562
mso-hansi-font-family:"Times New Roman"">第七节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">中华商务联合印刷（香港）有限公司 567
mso-hansi-font-family:"Times New Roman"">一、企业概况 567
mso-hansi-font-family:"Times New Roman"">二、2012-2014"Times New Roman"">年经营状况 568
mso-hansi-font-family:"Times New Roman"">三、2012-2015"Times New Roman"">年盈利能力 569
mso-hansi-font-family:"Times New Roman"">四、2012-2015"Times New Roman"">年投资风险 569
mso-hansi-font-family:"Times New Roman"">第八节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">其他印刷企业分析 570
mso-hansi-font-family:"Times New Roman"">一、鸿兴印刷集团有限公司 570
mso-hansi-font-family:"Times New Roman"">二、中华商务联合印刷（香港）有限公司 572
mso-hansi-font-family:"Times New Roman"">三、鹤山雅图仕印刷有限公司 573
mso-hansi-font-family:"Times New Roman"">四、勤达印刷集团有限公司 577
mso-hansi-font-family:"Times New Roman"">五、雅昌企业（集团）有限公司 578
 
mso-hansi-font-family:"Times New Roman"">第十四章 2014-2020"Times New Roman"">年印刷行业的前景及趋势预测 580
mso-hansi-font-family:"Times New Roman"">第一节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">中国印刷行业存在的问题 580
mso-hansi-font-family:"Times New Roman"">一、我国印刷业工价走低及出路探析 582
mso-hansi-font-family:"Times New Roman"">二、我国印刷行业面临环境污染问题挑战 583
mso-hansi-font-family:"Times New Roman"">三、印刷行业知识产权保护问题 589
mso-hansi-font-family:"Times New Roman"">第二节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">“十二五”时期印刷业发展规划 590
mso-hansi-font-family:"Times New Roman"">一、“十二五”期间面临的机遇与挑战 590
mso-hansi-font-family:"Times New Roman"">二、“十二五”时期印刷业指导思想与总体目标 591
mso-hansi-font-family:"Times New Roman"">三、“十二五”时期印刷业主要任务 591
mso-hansi-font-family:"Times New Roman"">四、“十二五”时期印刷业保障措施 592
mso-hansi-font-family:"Times New Roman"">第二节 2014-2020"Times New Roman"">年印刷行业发展趋势 594
mso-hansi-font-family:"Times New Roman"">一、我国印刷行业正在向全程数字化转型 594
mso-hansi-font-family:"Times New Roman"">二、网络印刷：值得企业关注的印刷方案 597
mso-hansi-font-family:"Times New Roman"">三、印刷业和印刷技术发展的基本趋势 600
mso-hansi-font-family:"Times New Roman"">四、印刷业资源整合六大去向分析 605
mso-hansi-font-family:"Times New Roman"">五、印刷企业步入e"Times New Roman"">时代 "Times New Roman";mso-hansi-font-family:"Times New Roman"">信息安全成为首要问题 607
mso-hansi-font-family:"Times New Roman"">六、新技术的结合将是未来印刷发展的一条新路 608
mso-hansi-font-family:"Times New Roman"">七、印刷品走向个性化是一个趋势 611
mso-hansi-font-family:"Times New Roman"">第三节 2014-2020"Times New Roman"">年印刷产业预测 612
mso-hansi-font-family:"Times New Roman"">一、CTP"Times New Roman"">或将向大幅面方向发展 612
mso-hansi-font-family:"Times New Roman"">二、2014"Times New Roman"">年世界印刷品市场预测 614
mso-hansi-font-family:"Times New Roman"">三、2014"Times New Roman"">年全球数字包装印刷市场产值预测 614
mso-hansi-font-family:"Times New Roman"">四、全球大幅面打印市场UV"Times New Roman"">固化喷墨领域快速增长 615
mso-hansi-font-family:"Times New Roman"">五、2015"Times New Roman"">年中国印刷服务出口收入预计达千亿元 616
 
mso-hansi-font-family:"Times New Roman"">第十五章 2014-2020"Times New Roman"">年印刷行业未来发展战略 617
mso-hansi-font-family:"Times New Roman"">第一节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">中国印刷行业存在的问题 580
mso-hansi-font-family:"Times New Roman"">一、我国印刷业工价走低及出路探析 582
mso-hansi-font-family:"Times New Roman"">二、我国印刷行业面临环境污染问题挑战 583
mso-hansi-font-family:"Times New Roman"">三、印刷行业知识产权保护问题 589
mso-hansi-font-family:"Times New Roman"">第二节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">“十二五”时期印刷业发展规划 590
mso-hansi-font-family:"Times New Roman"">一、“十二五”期间面临的机遇与挑战 590
mso-hansi-font-family:"Times New Roman"">二、“十二五”时期印刷业指导思想与总体目标 591
mso-hansi-font-family:"Times New Roman"">三、“十二五”时期印刷业主要任务 591
mso-hansi-font-family:"Times New Roman"">四、“十二五”时期印刷业保障措施 592
mso-hansi-font-family:"Times New Roman"">第二节 2014-2020"Times New Roman"">年印刷行业发展趋势 594
mso-hansi-font-family:"Times New Roman"">一、我国印刷行业正在向全程数字化转型 594
mso-hansi-font-family:"Times New Roman"">二、网络印刷：值得企业关注的印刷方案 597
mso-hansi-font-family:"Times New Roman"">三、印刷业和印刷技术发展的基本趋势 600
mso-hansi-font-family:"Times New Roman"">四、印刷业资源整合六大去向分析 605
mso-hansi-font-family:"Times New Roman"">五、印刷企业步入e"Times New Roman"">时代 "Times New Roman";mso-hansi-font-family:"Times New Roman"">信息安全成为首要问题 607
mso-hansi-font-family:"Times New Roman"">六、新技术的结合将是未来印刷发展的一条新路 608
mso-hansi-font-family:"Times New Roman"">七、印刷品走向个性化是一个趋势 611
mso-hansi-font-family:"Times New Roman"">第三节 2014-2020"Times New Roman"">年印刷产业预测 612
mso-hansi-font-family:"Times New Roman"">一、CTP"Times New Roman"">或将向大幅面方向发展 612
mso-hansi-font-family:"Times New Roman"">二、2014"Times New Roman"">年世界印刷品市场预测 614
mso-hansi-font-family:"Times New Roman"">三、2014"Times New Roman"">年全球数字包装印刷市场产值预测 614
mso-hansi-font-family:"Times New Roman"">四、全球大幅面打印市场UV"Times New Roman"">固化喷墨领域快速增长 615
mso-hansi-font-family:"Times New Roman"">五、2015"Times New Roman"">年中国印刷服务出口收入预计达千亿元 616
 
mso-hansi-font-family:"Times New Roman"">第十六章 2014-2020"Times New Roman"">年印刷行业的投资策略分析 632
mso-hansi-font-family:"Times New Roman"">第一节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">投资环境 632
mso-hansi-font-family:"Times New Roman"">一、印刷等大型投资须通过中央审核 632
mso-hansi-font-family:"Times New Roman"">二、我国允许私人投资出版物印刷 632
mso-hansi-font-family:"Times New Roman"">三、两项购置印刷设备税收政策取消 634
mso-hansi-font-family:"Times New Roman"">四、外商投资印刷企业的审批权下放地方 636
mso-hansi-font-family:"Times New Roman"">五、2009"Times New Roman"">年出口退税对国内印刷业的影响 637
mso-hansi-font-family:"Times New Roman"">六、非公资本投资印刷业等“七准三禁” 638
mso-hansi-font-family:"Times New Roman"">第二节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">投资概况 640
mso-hansi-font-family:"Times New Roman"">一、2014"Times New Roman"">年印刷业投资的总体分析 640
mso-hansi-font-family:"Times New Roman"">二、闽台印刷业合作迎来春天 641
mso-hansi-font-family:"Times New Roman"">三、印刷设备的融资租赁概况 643
mso-hansi-font-family:"Times New Roman"">四、中小包装印刷企业融资租赁的综述 645
mso-hansi-font-family:"Times New Roman"">第三节 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">中国各地区的投资动态 646
mso-hansi-font-family:"Times New Roman"">一、河北：印刷业门槛提升至3000"Times New Roman"">万元 646
mso-hansi-font-family:"Times New Roman"">二、广东江门：印刷业向“百亿”目标冲刺 647
mso-hansi-font-family:"Times New Roman"">三、赣州印刷业：昂首迈入“黄金期” "Times New Roman"">恢弘画卷即将展开 650
mso-hansi-font-family:"Times New Roman"">四、数字加特色 宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">上海印刷业发展方式正在转变 653
mso-hansi-font-family:"Times New Roman"">第四节 2014-2020"Times New Roman"">年投资前景及方向分析 656
mso-hansi-font-family:"Times New Roman"">一、我国包装印刷业新技术投资热点 656
mso-hansi-font-family:"Times New Roman"">二、立体印刷的投资价值分析 660
mso-hansi-font-family:"Times New Roman"">三、数码短版印刷技术的优势及投资 663
mso-hansi-font-family:"Times New Roman"">四、彩色数码印刷需求增长推动投资 663
mso-hansi-font-family:"Times New Roman"">五、商业数码与短版印刷市场行情分析 666
mso-hansi-font-family:"Times New Roman"">六、直邮印刷新看点 668
mso-hansi-font-family:"Times New Roman"">七、网络化印刷分析 668
mso-hansi-font-family:"Times New Roman"">八、RFID"Times New Roman"">中国市场机遇 672
mso-hansi-font-family:"Times New Roman"">九、特种印刷市场潜力分析 673
mso-hansi-font-family:"Times New Roman"">十、瓦楞纸箱印刷工艺及其市场前景 674
mso-hansi-font-family:"Times New Roman"">十一、个性化印刷成为新的投资点 676
mso-hansi-font-family:"Times New Roman"">十二、国内建筑装饰墙纸印刷业正迅猛兴起 677
mso-hansi-font-family:"Times New Roman"">第五节 2014-2020"Times New Roman"">年印刷行业投资建议 677
mso-hansi-font-family:"Times New Roman"">一、印刷业利润领先的发展战略 677
mso-hansi-font-family:"Times New Roman"">二、印刷企业理性投资的要点及对策 678
mso-hansi-font-family:"Times New Roman"">三、数码印刷企业投资与发展思考 679
mso-hansi-font-family:"Times New Roman"">四、商务印刷发展趋势不可小觑 681
 
 
 
mso-hansi-font-family:"Times New Roman"">图表目录
mso-hansi-font-family:"Times New Roman"">图表：2013"Times New Roman"">年中国印刷及设备器材工业总产值 92
mso-hansi-font-family:"Times New Roman"">图表：2013"Times New Roman"">年中国印刷及设备器材工业总产值与2009"Times New Roman"">年的数据对比 93
mso-hansi-font-family:"Times New Roman"">图表：2001-2013"Times New Roman"">年中国印刷业总产值统计 94
mso-hansi-font-family:"Times New Roman"">图表：2013"Times New Roman"">年1-12宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月印刷业主要经济指标全国统计数据 134
mso-hansi-font-family:"Times New Roman"">图表：2014"Times New Roman"">年1-5宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月印刷业主要经济指标全国统计数据 135
mso-hansi-font-family:"Times New Roman"">图表：2013"Times New Roman"">年1-12宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计产成品 136
mso-hansi-font-family:"Times New Roman"">图表：2013"Times New Roman"">年1-12宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计产成品比去年同期增长 137
mso-hansi-font-family:"Times New Roman"">图表：2013"Times New Roman"">年1-12宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计新产品产值 138
mso-hansi-font-family:"Times New Roman"">图表：2013"Times New Roman"">年1-12宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计新产品产值比去年同期增长 139
mso-hansi-font-family:"Times New Roman"">图表：2013"Times New Roman"">年1-12宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计工业销售产值（当年价格） 140
mso-hansi-font-family:"Times New Roman"">图表：2013"Times New Roman"">年1-12宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计工业总销售值比去年同期增长 141
mso-hansi-font-family:"Times New Roman"">图表：2014"Times New Roman"">年1-5宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计产成品 142
mso-hansi-font-family:"Times New Roman"">图表：2014"Times New Roman"">年1-5宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计产成品比去年同期增长 143
mso-hansi-font-family:"Times New Roman"">图表：2014"Times New Roman"">年1-5宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计工业销售产值（当年价格） 144
mso-hansi-font-family:"Times New Roman"">图表：2014"Times New Roman"">年1-5宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计工业总销售值比去年同期增长 145
mso-hansi-font-family:"Times New Roman"">图表：2013"Times New Roman"">年1-12宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计资产总计 146
mso-hansi-font-family:"Times New Roman"">图表：2013"Times New Roman"">年1-12宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计资产总计比去年同期增长 147
mso-hansi-font-family:"Times New Roman"">图表：2013"Times New Roman"">年1-12宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计流动资产合计 147
mso-hansi-font-family:"Times New Roman"">图表：2013"Times New Roman"">年1-12宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计流动资产合计比去年同期增长 148
mso-hansi-font-family:"Times New Roman"">图表：2013"Times New Roman"">年1-12宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计负债合计 149
mso-hansi-font-family:"Times New Roman"">图表：2013"Times New Roman"">年1-12宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计负债合计比去年同期增长 150
mso-hansi-font-family:"Times New Roman"">图表：2014"Times New Roman"">年1-5宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计资产总计 151
mso-hansi-font-family:"Times New Roman"">图表：2014"Times New Roman"">年1-5宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计资产总计比去年同期增长 152
mso-hansi-font-family:"Times New Roman"">图表：2014"Times New Roman"">年1-5宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计流动资产合计 153
mso-hansi-font-family:"Times New Roman"">图表：2014"Times New Roman"">年1-5宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计流动资产合计比去年同期增长 154
mso-hansi-font-family:"Times New Roman"">图表：2014"Times New Roman"">年1-5宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计负债合计 155
mso-hansi-font-family:"Times New Roman"">图表：2014"Times New Roman"">年1-5宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计负债合计比去年同期增长 155
mso-hansi-font-family:"Times New Roman"">图表：2013"Times New Roman"">年1-12宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计全部从业人员平均人数 157
mso-hansi-font-family:"Times New Roman"">图表：2013"Times New Roman"">年1-12宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计全部从业人员平均人数同期增长 158
mso-hansi-font-family:"Times New Roman"">图表：2013"Times New Roman"">年1-12宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计企业单位数 158
mso-hansi-font-family:"Times New Roman"">图表：2014"Times New Roman"">年1-5宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计全部从业人员平均人数 159
mso-hansi-font-family:"Times New Roman"">图表：2014"Times New Roman"">年1-5宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计全部从业人员平均人数同期增长 160
mso-hansi-font-family:"Times New Roman"">图表：2014"Times New Roman"">年1-5宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计企业单位数 161
mso-hansi-font-family:"Times New Roman"">图表：2013"Times New Roman"">年1-12宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计利润总额 162
mso-hansi-font-family:"Times New Roman"">图表：2013"Times New Roman"">年1-12宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计利润总额比去年增长 163
mso-hansi-font-family:"Times New Roman"">图表：2013"Times New Roman"">年1-12宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计亏损企业单位数 164
mso-hansi-font-family:"Times New Roman"">图表：2013"Times New Roman"">年1-12宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计亏损企业亏损总额 165
mso-hansi-font-family:"Times New Roman"">图表：2013"Times New Roman"">年1-12宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计亏损企业亏损总额比去年同期增长 166
mso-hansi-font-family:"Times New Roman"">图表：2014"Times New Roman"">年1-5宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计利润总额 167
mso-hansi-font-family:"Times New Roman"">图表：2014"Times New Roman"">年1-5宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计利润总额比去年增长 168
mso-hansi-font-family:"Times New Roman"">图表：2014"Times New Roman"">年1-5宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计亏损企业单位数 168
mso-hansi-font-family:"Times New Roman"">图表：2014"Times New Roman"">年1-5宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计亏损企业亏损总额 169
mso-hansi-font-family:"Times New Roman"">图表：2014"Times New Roman"">年1-5宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国及各省市印刷业累计亏损企业亏损总额比去年同期增长 170
mso-hansi-font-family:"Times New Roman"">图表：2013"Times New Roman"">年1-12宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国印刷品进口统计数据 172
mso-hansi-font-family:"Times New Roman"">图表：2013"Times New Roman"">年1-12宋体;mso-ascii-font-family:"Times New Roman";mso-hansi-font-family:"Times New Roman"">月全国印刷品进口趋势图 173
访问中商产业研究院：http://www.askci.com/reports/
报告在线阅读：http://www.askci.com/reports/201406/27114336331712.shtml
三、研究机构

公司介绍
中商产业研究院是由中国知名的资讯管理理论专家和竞争情报实战派携手创建的，是国内领先的研究及咨询服务机构。集团下辖行业研究、专项咨询和投融资咨询三个事业群。中商产业研究院业务范围主要覆盖了细分产业市场研究、项目可行性研究、市场调研、企业 IPO 上市整体解决方案、专项市场解决方案、产业规划咨询、产业园区规划咨询、产业园区运营管理咨询、政府招商促进、企业发展战略规划、营销咨询、管理咨询等，为全球商业领袖提供高价值决策咨询服务，经历十余年发展积累，公司在行业处于领先地位。
目前中商产业研究院拥有分析师、咨询顾问、行业专家共计350余名，致力于为各级政府部门、行业协会、国内外知名企业、金融及投资机构提供全面有效市场咨询解决方案。
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中商产业研究院产品与服务

中商产业研究院影响力

中国最完整的行业经济数据库系统

中商产业研究院历经十年构建完成中国最完整的行业经济数据库系统（含30类大行业，1000多类子行业），研究成果累计总量已超20000份，旗下中商产业研究院已成为中国产业研究咨询领域第一资讯品牌。公司投入巨资，开发数据库终端产品——CI情报通，为国内外企业、政府与科研单位、投行及金融机构等提供专业的数据咨询服务。
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国家政府部门及权威媒体广泛报道与引用中商情报网专业研究结论

国内外主流财经媒体及国家政府部门大量引用中商情报网数据及研究结论，如央视财经、凤凰财经、新浪财经、中国经济信息网、国家商务部、发改委、国务院发展研究中心（国研网）等。
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扫一扫领取免费报告





【版权声明】 本报告由中商产业研究院出品，报告版权归中商产业研究院所有。本报告是中商产业研究院的研究与统计成果，报告为有偿提供给购买报告的客户使用。未获得中商产业研究院书面授权，任何网站或媒体不得转载或引用，否则中商产业研究院有权依法追究其法律责任。如需订阅研究报告，请直接联系本网站，以便获得全程优质完善服务。中商产业研究院是中国拥有研究人员数量最多，规模最大，综合实力最强的咨询研究机构，公司每天都会接受媒体采访及发布大量产业经济研究成果。








专 业： 规范的业务流程，严格的质量控制，为客户提供最专业的研究咨询服务。


业 绩： 共完成上千项咨询案例，上万篇研究报告，服务成果得到客户的高度赞誉。


信 息： 庞大的数据体系，设计国民经济产业类别中的各个门类。


资 源： 广泛地资源渠道，与国家权威机构、100余家行业协会、高等院校、科研单位、咨询公司等成为战略伙伴。


理 念： 秉承国际咨询业先进的服务理念，遵循国际商会准则，时刻维护客户的切身利益。


团 队： 拥有分析师、咨询顾问、行业专家350余人，80%以上具备相关专业硕士学位。
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管控管理咨询        风险管理咨询
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上市一体化咨询解决方案  上市前细分市场研究     募投项目可行性研究      新三板挂牌咨询服务
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地产项目战略定位研究  重点板块专项规划


地产项目概念性规划    地产项目可行性研究


地产项目总体规划
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可行性研究报告     项目建议书与预可研报告
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十三五规划专题        招商规划


产业规划              地产项目规划


园区规划              区域发展战略研究
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专项研究（重点包括细分市场研究、高层访谈、对标企业研究、消费者研究） 


满意度研究（重点包括员工满意度、客户满意度）


竞争对手调查（重点包括竞争对手产品、营销、研发、财务、渠道调查等）


企业产销调研 ( 重点包括生产状况调查、销售状况调查）
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行业市场竞争格局/竞争对手运营情况    行业投资建设情况            





单 位 名 称：                                                                  （盖章）                   


主 营 业 务：                                                                                         


公司负责人：                                    职务：                                              


资料收件人：                                    职务：                                          


电       话：                                    传真：                                            


地       址：                                                                                       


邮       编：                                电子邮件：                                            


报告及专项：                                                                                   


                                                                  份数：                              


服 务 方 式： □ 全套版本（含印刷版及电子版）  □ 电子版本（电子邮件发送）  □ 印刷版本（免费快递）                


特别推荐订阅套餐
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北    京：北京市朝阳区东四环中路41号嘉泰国际大厦B座13层


深    圳：深圳市福田中心区红荔路1001号银盛大厦7层(团市委办公大楼)


传    真：0755-25407715 / 010-83539881


客服电话：0755-25193391  0755-25407713  0755-25407622  0755-25417892　


0755-25417815  0755-25950389  0755-25950682  0755-25950392


网    址：� HYPERLINK "http://www.askci.com" �http://www.askci.com�   电邮：� HYPERLINK "mailto:service@askci.com" �service@askci.com�


备    注：请将订阅信息填好后，传真至我中心客服部，款到后发票随后寄发。
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